[Sample resume, based on a fictitious persona and fictitious experience]

Kelly C. Lee

Los Angeles | kellyclee@....com | phone: 310-555-1234

executive summary

Entertainment marketing analyst with 4 years of professional experience, strong project leadership skills, and fluency in 3 languages. Passion for artistic storytelling. Now seeking a marketing management position with a non-profit arts organization serving a culturally diverse audience.

professional experience

Really Important Indie ProductionS | Studio City, CA

Sept 2006-present

Sr. Marketing Analyst: Researched markets in North America and Asia for 7 independent films, including 3 Sundance Film Festival entries. Identified key consumer segments that served as basis for entire marketing campaigns, including the $6 million promotion for the film, “Really Important Indie Flick,” which grossed $40 million worldwide and was picked up by WB. Served as liaison with major Korean investor, resulting in $12 million in financing. Promoted from analyst after just one year.

BOB’S TALENT MANAGEMENT | Culver City, CA



Sept 2003-Aug 2004

Management Assistant: Managed daily schedule and appointments for talent manager with over 20 clients, including 2 “A-list” stars. Compiled casting notices and provided recommendations based on ideal client fit, leading to 14 bookings totaling over $10 million in gross earnings.

Additional Experience:

· Internship: Bob’s Talent Management, Culver City, CA (Summer 2003)

· Part-Time Spanish Translator: Translations-R-Us, Los Angeles, CA (Sept 2004-June 2006)

education
ANTIOCH UNIVERSITY | Los Angeles, CA




M.A. June 2006

Master of Arts in Organizational Management

· Concentrated on management of non-profit arts institutions.

· Master’s Thesis: “Curtain Call: Does Small Theatre Have a Future?” Analyzed financial performance and strategies of five L.A.-area non-Equity theatre companies.

BOSTON UNIVERSITY | Boston, MA




B.A. June 2003

Bachelor of Arts Magna Cum Laude in Film, Minor in Spanish

· Paper on “Documentary Filmmaking: Can Profits and Principles Mix?” Interviewed three documentary filmmakers about balancing business and activism.

· Founded and led 15-member Documentary Filmmaking Club.

skills & interests

· Languages: Complete fluency in Korean, Spanish and English.

· Research & Analysis: Strong qualitative and quantitative skills, particularly in marketing.

· Arts Volunteer: Design and run lighting for Non-profit Theatre in Santa Monica, CA. Take photos for publicity and online promotion. (2007-present).

· Blogging: Editor of documentary blog (www.....) since 2007. Supervise 2 other writers. Readership over 400 views/day. Invited to report on Telluride Film Festival.

